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DISCUSSION
TOPICS

Where CTU is digitally

 CTU Chapter Resource Page

Ideas to consider to help your Chapter stand out
Chapter websites - what's working

One TU efforts - What National TU is offering
Discussion- what are your struggles? What has
worked well for you?

Colorado Trout Unlimited



CTU ON THE
INTERNET
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FACEBOOK

FACEBOOK.COM/COLORADOTU

Followers

4. 9K
+10% since Oct 2020

Top Post Topics

Native Trout Volunteer
projects ~14K reach

Infographics ~4.8K reach
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WEBSITE INSTAGRAM EMAIL

COLORADOTU.ORG @COLORADO_TROUT_UNLIMITED VIA INFO@COLORADOTU.ORG

Users — Followers Subscribers

~ 3-4K/month 3.0K 23.88K
+18.8% since Oct 2020 +3.0% since Oct 2020

e Currents Newsletter

Top Visited Pages Top Post Topics

« Advocacy Alerts

Home . Program Updates & * Fundraising
Gold Medal Waters Youth ~1-3K reach Opportunities

Native Trout Infographics ~1.6K reach [ « Volunteer Info
Chapter Locations v « Raffles
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CHAPTER
RESOURCES

& TOOLS YOU MAY NOT
KNOW ABOUT

www.coloradotu.org/chapter-resources

OPPORTUNITIES LEADERSHIP
POSITION
DESCRIPTIONS

CANVA: DESIGN, ROSTERSAND
SCHEDULEAND  EMAILING
PRINT

PRESENTATIONS

OUTREACH

[VIDEOS)
GOOGLE FOR
NONPROFITS
SKILL LEARNING
SERIES

GOING VIRTUAL

Tools to help your
chaptor po virtual and
urcambine your
proceues for now and
the furure

:
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SETTING UP &

USING ZOOM
FOR YOUR
MEETINGS OR

VIRTUAL EVENTS

FUNDRAISING

WS _,

ONLINE RAFFLE
GUIDELINES FOR
CHAPTERS

TACKLE 80X

Busines practes,
membership tools, TU
policies, fundraising

COMBSTVALION TEsoutcey

TROUT
UNLIMITED

TU NATIONAL

VEBINARS

CHAPTER
PLANNING
RESOQURCES

THOUT UNLIMITED

ETERANS SERYICE

PARTNERSHIP

ENGAGING
VETERANS AND
FIRST
RESPONDERS




OUTREACH

www.coloradotu.org/chapter-resources

B TROUT UNLIMITED
VETERANS SERVICE

PARTNERSHIP
CANVA: DESIGN, ROSTERS AND [VIDEOS] SETTING UP & ENGAGING
SCHEDULE AND  EMAILING GOOGLE FOR USING ZOOM VETERANS AND
PRINT ) NONPROFITS: FOR YOUR FIRST
Wt Wiove = SKILL LEARNING  MEETINGS OR RESPONDERS
Facacl e = SERIES VIRTUALEVENTS
Kead More —
Read More — Read More —
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GOING VIRTUAL MEMBERSHIP 2020 BOAT INSTAGRAM FREE ONLINE
. SURVEYS RAFFLE PROMO a TOOLS YOUR
]()()IS o hCIp your MATER'ALS Hashtags. [nstastoncs. CHAPTER NEEDS
chapter go virtual and Read More — and growth ideas.

Read More — Online stores, credit

streamline your i
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processes for now and card processors, project
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the future. management, graphic

design, and bulk

Read More — emailing!
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New features you may not know about

G Colorado Trout Unlimited L

The new Facebook Business Tools for Facebook Pages 2

4 Today >

 Now shows insights from both your FB and Instagram + CreatePost  ~ T
Page

« Set up and schedule both FB and Instagram posts from your

desktop 2

Help River watch reach their
goal!
211 PM

https://business.facebook.com

Cloud Video editing and resizing for different platforms

« The free Canva video Suite, included in your Canva for NonProfits
account will allow you to edit and record professional-quality
videos, add multiple audio tracks, and free video templates.

« Best part? You can edit a video on your desktop or phone and even
download it on your phone to then share to Instagram, TikTok, or any
other phone based app.
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Contemporary
Two-Story For
Lease

https://www.canva.com/canva-for-nonprofits/
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IDEAS TO STAND
OuT




Tips for Effective Social Media

* Pictures & Videos Increase Eyeballs

« Join Your Social Community

 Share & “Steal” from TU and CTU

* Promote & Cross Link

 Know Your Capacity



What CTU's social media shows

* Infographics are being slept on as an engagement tool

They are more likely to be shared, spark discussion, increase interest,
and attract a more diverse audience

Make infographics on Canva. They have so many icons and templates for

free, and more when you have a Canva Nonprofit premium account. Plus
you can resize them into different formats.

* Videos do well on all platforms

Hubspot reported that 72% of customers would rather learn about
a product or service by way of video or graphics

* Our followers engage most with posts about
native trout, public land/recreation access,
and our raffle fundraisers (paid)

== (Colorado Trout Unlimited

ﬁ Published by Andrea Smith @ - September

DIET
Scuds can be herbivores
(feeding on aquatic plants),
carnivores (feeding on small
organisms), or.omnivores.

They will also feed on
Anteibiie Aanmau i Araanis

4-Q

The USDA Forest Service, Colorado Parks and Wildlife, Trout Unlimited
and a host of volunteers stocked 6,000 greenback cutthroat trout fry

2
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into Upper West Fork Clear Creek near Jones Pass on Wednesday, Sept.

This is the third location in the Clear Creek drainage where the
Greenback Cutthroat Trout Recovery Team has stocked greenbacks

into, joining Dry Gulch and Herman Gulch.

«'Read the press release:

- »
nttps://cpw.state.co.us/aboutus/Pages/Nev

NewslID... See More

Macro of the Month

Scud (Order - Amphipoda)

SCuD

Scuds are a crustacean with a segmented

body, many legs, and two antenna. Their

egs have different purposes with the first

several pairs (along the thorax) supporting

food collection and the remainder (along
the abdomen) for swimming.

Unlike other macroinvertebrates, they do

not have a larval stage. Scuds shed their

:xoskeleton throughout their life growing
larger during each molt.

LORADO

HABITAT

Although found in a variety
of habitats, scuds are most
commonly found in areas
with lots of vegetation.

They tend to live in slow-
moving or still water areas.

A

Scud Pattern

FISHING SCUD
PATTERNS
Fish scud patterns in slow-
moving or-still water with
lots of aquatic plants.

Target trout feeding along
vegetated banks or
bottoms.



Content Ideas

* Write/share stories about your volunteers/interns/supporters

* Post event recaps or upcoming volunteering opportunities

 Start a science series of infographics or videos that relate to one of your chapter's
projects

o Example: How native trout will be reintroduced to your local stream or the lifecycle
of trout in a TIC classroom

» Testimonies or positive outcomes from events or fundraising

* Host a photography contest on Instagram using a custom hashtag

* Do alive fly-tying stream on FB, Youtube, or Instagram

* Partner up with a fly shop and see if they will collab to do a fun fishing tips video to post
on your pages

* Repost and share any content from CTU and TU's own channels



The goal of social media

To build an engaged audience so when you do need to
fundraise, promote events, or gather volunteers, these

platforms have people ready to interact and take action.



Strive to include diverse voices, imagery, and video in
your outreach

TRUCHA DE COLORADO
ILIMITADA b

Follow other partners that are doing it well, cross-
promote, and share

Reach out and collaborate on a project with other
organizations that are similar but reach different PALS IEREMETES g TERMEDIS RO DR AROA
audiences from yours

Consider translating your membership outreach or
fishing guide into Spanish

iLas truchas se estdn poniendo mds
lentas y estan sintiendo el calor!

Sujete la linea con un terminal (tippet)
mids pesado para capturar a los peces
mds rapido.

Mantenga a los peces mojados y omita
las fotos para minimizar el tiempo que
pasan fuera del agua. Sea paciente, es
posible que necesiten mds tiempo para
revivir antes de ser fiberados.

Trout are slowing down and are

feeling the heat!

Rope up with heavier tippet to
land fish quicker. Keep them wet a \
and skip the pictures to minimize — )
their time out of the water. Be s

patient - they may need more
time to revive before release.

Is your website easy to use, accessible across
different devices, or have an option to translate your
CO n te n t? www.coloradotu.org www.coloradotu.org

Por debajo de

65°F



DID YOU KNOW?

Gmail is probably cutting off your long newsletters

[Message clipped] View entire message

%, Reply =, Reply all ®» Forward

So what do we do? Well, here's 2 options.

The problem is the message size is larger than 102 KB

PRIORITIZE CONTENT WITH ITS POSITION IN THE EMAIL PRIORITIZE THE REDUCTION OF TEXT AND CONTENT

* This will help you guide your email * You can put a short sentence, image, and
subscribers to see what you need them to see button to lead people a blog post or page on
the most at the top your website (which will help with traffic on

your website)

« That leaves an extra step for readers to
expand your email to see the rest of the email » This would also appeal to mobile users since a
long email would require more data and
* Not everyone uses Gmaill, so your other users download speeds
will probably see the full newsletter




CHAPTER
WEBSITES




It's your first impression

Where are you with your chapter's website?

ALREADY HAVE A WEBSITE DO NOT HAVE

ACTIVE WEBSITE/ANY WEBSITE

* Does your chapter have a budget
for a website?

Is it updated, helpful, and functional?

Is it mobile friendly?
* Do you have volunteers/interns/leaders

What are your most visited pages willing to help update the site?
on your website?

* Do you have an old TU.org website that
Do you need a refresh? needs to be taken down?

New pictures, reduced/cleaned up
homepage, menu reworks,
information updates, new logo

 Where do your members and supporters
receive information online if not through
your website?



So, your chapter needs a website

CTU recommends Squarespace

* This all-in-one platform will get you everything you need for
under $300/year on their Business annual pricing plan. This
includes templates, domain name and hosting.

My chapter does not need a website, but perhaps just a page

* CTU can setup a page on our website

Your url will be www.coloradotu.org/chaptername

It can have links to your social media accounts and contacts

Can have an embedded calendar that you manage outside of the website, like Google
Calendar or Facebook Events (or National TU's event module)

If you want a custom domain name, you can purchase one for under $20/year and redirect
Contact Annie if you are interested andrea.smith@tu.org

Do you have an old group site through TU.org? Contact Doug Agee to help you set up a timeline to take it down.

dagee@tu.org



NATIONAL
RESOURCES AND
UPDATES




National TU wants to streamline events and fundraising

« Promote all of your events through TU national
communications — see the new calendar at
www.tu.org/events

- Track event registrations across all activities so TU can

https:/www.tu.org/events/

Events in: | All States v| Q, Events Near Me |

provide you with information on what types of activities
your members and supporters are most interested In
attending, who your most active members and supporters
are, and ways you can use this event tracking to grow your
army of volunteers and future chapter leaders

Rockford MI - October 28 m
Witches and Wizards Tree Planting Party on the Rogue River

Rague River at Childsdale

w" Cody WY - October 29 - 31

e o M- I' Wyoming Fall 2021 Council Meeting EVENT DETAILS
'II-II.IIIHII. Holiday Inn Cody at Buffalo Bill Village

ﬂ__‘ MEETING

| Piney Flats TN - October 30 T —
~ 1| 5th Annual Bill Beazell & Allen Robbins Memorial Tailwater Roundup

« Welcome non-member supporters into the TU community
In line with the new strategic plan and goals to grow and
diversify the TU community



Get started on the free event/fundraiser tool

¥ Witches and Wizards Tree Planting Party on the

Rogue River
Volunteers needed to plant trees along Michizgan's Rogue River!

=3 Thu, Oct 28 at 4:30 PM (EDT)
Wenue: Rogue River at Childsdale

7700 Childsdale Avenue NE,

& Roclford, MI 49341

Your chapter can use this tool to setup any - or all - of the following
fundraisers as well:

b Learn Mare

* Online Auctions
. i I il i jew Eve
- Sweepstakes Drawings o oo Ut o 2021 o g e bt
. . SinESrd M Cody, Wyoming b Learniere
* CrOWdfundlng Campalgns l:‘“,l.'}["é’-l'!mlﬂ Fri, Oct 29 at 12:00 PM (MDT)
Ends: Sun, Oct 31 at 10:00 AM (MOT)
i A-Thon Cha"enges Venue: Holiday Inn Cody at Buffalo Bill Village
1701 Sheridan Awvenue,
« Donation Pages Cody, WY 82414
. Online Stores | SthAnnual Bill Beazell & Allen Robbins Memorial
L0 Tailwater Roundup o b Learn More
- What'’s more, Eventgroove, is offering free, one-on-one support to ToommmEs | e onesouHasionandiataga Rhers I Northest
help you set up your first fundraiser. * WSS o Oct 303t 730 AM (D)
: e

Schedule a walk through for your chapter or council: 15t Annual Army - Navy Fly Fishing Competition

Army Navy Fly Fishing Competition
ETEEEER co: ot 20 af 0400 AM ENTY

b Learn Mare

Tammy Schuchard
tammy@eventgroove.com
855.425.1071 (ask for Tammy)

https://go.tulocalevents.org

Tanya Wallette

tanya@eventgroove.com
855.425.1071 (ask for Tanya)

Your login to start is ChapterNameChapter@tu.org
(Example: RockyMountainFlycastersChapter@tu.org)
and your password is initially “troutpass”



Volunteer Operations Contacts

Nick Halle Jeff Yates Doug Agee
Volunteer Operations Coordinator Director of Volunteer Operations Online Community Manager
nick.halle@tu.org jeffrey.yates@tu.org Volunteer Operations
(703) 284-9425 (203) 216-7078 435-633-1359

dagee@tu.org
Contact Nick for: Contact Jeff for:
Volunteer Leader Login Issues Leadership Recruitment & Development Contact Doug for:
Insurance Requests / Questions Embrace A Stream Grants Program Community and Leadership Forums
Fundraising Program & Support Strategic Planning Support Old TU.org chapter websites
Membership Recruitment Tools Diversity Event Planning TU's new EventGroove platform
L.L. Bean Rod Donations TU's new EventGroove platform

Updates to your chapter page on tu.org



Heads Up

If you are updating your chapter’s information on the Leaders Only Tools, it is not an
automatic update. You need to contact Nick Halle (nick.halle@tu.org) and let him know
you updated your chapter information.

This includes important information for gore rangd Q | ponat

" 116 - Gore Range Anglers =

new/current members, such as:

pnservation, Commn
tocare_fbrandrewverﬁversaﬁd "'
 Chapter address for Wt e sogtand i o
Please join us.

 Chapter website

 Chapter contacts

DONATE NOW

« New Chapter Leaders (usually auto
See if your public page is outdated on the
National TU website by searching for your
Nick) chapter page on TU.org

updates, but if not please reach out to



New website from National TU

/ What's at Stake? Colorado Gold Gold Medal Waters The Coalition The Plan Why Now? Get Involved

3
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TROUT
UNLIMITED

. COLORADO

colorado trout unlimited

gold medal waters colorado /blog/2015/11/colorados-gold-medal-waters

they deserve. That's just what Colorado Gold
intends to do.

LEARN MORE

* People that are on the Colorado Trout Unlimited website are searching for Gold Medal water
* Make button or a page on your website that links to this website! Coloradans are searching for this information
on Google



One final thing...

ACTION ALERT

Comments are needed on the Colorado Water Plan updates

» We would like to see each chapter send in WHAT RIVER BASIN DO YOU LIVE IN?

comments for their basin

.I'An

* There is an action alert on our website and Goprese e Bt _f?uﬂ:l"l.ammvﬁ/
an eblast sent out, we will also include this - - el S A?:z

In our November Currents

 Commenting period closes November 15

Courtesy of Southwick Associates and the Colorado
Direct link to share and use: Department of Natural Resources

www.waterforcolorado.org/take-action/engage-in-bips/




THE FINAL TAKEAWAY

Let's clean up our "virtual cobwebs”, together.

This Is a great time to regroup, plan, and get your online
presence up to date to start the new year off right.



DISCUSSION &
QUESTIONS




